[bookmark: _Hlk164937849][image: ]








[bookmark: _Hlk146021484]WOMEN IN TOURISM IN ALBANIA


Gender Analysis 













Partner organization:
[image: ]


[image: ]




WOMEN IN TOURISM IN ALBANIA


Gender Analysis 



Tirana, 2024

Publisher: 
AWEN - Albanian Women’s Empowerment Network

Authors: 
Mirela Arqimandriti
Ines Leskaj






This publication was produced with the financial support of the European Union and co-funded by Sweden. Its contents are the sole responsibility of Albanian Women’s Empowerment Network and do not necessarily reflect the views of the European Union or Sweden.




[bookmark: _GoBack]Implemented by[image: ]: 

Table of contents

Executive Summary	2
Introduction	3
Methodology	5
Results and Discussion	6
The Handicrafts Sub-sector	6
Conclusion	7
Recommendations	8
The Agritourism Subsector	9
The importance of the agritourism sector and women's work	10
Findings from the meetings with women running the agritourism business	13
Conclusions	14
Recommendations	15
Reference and bibliography	16






















[bookmark: _Toc164895606]Executive Summary
This report focused on identifying the role of women in the tourism sector in Albania, specifically in two sub-sectors of tourism that have been developing in Albania in recent years. Unfortunately, literature in Albania, studies, or even data from the Institute of Statistics are scarce, and do not reflect the reality of women's participation in Albanian tourism, even though their role is crucial and significant. 
Women play an important and diverse role in the tourism industry, contributing at all levels, from entry positions to executive positions. Women have a role in supporting the tourism sector, particularly in preserving culture and promoting tourism. Tourism offers numerous employment opportunities for women, including jobs in hotels, travel agencies, restaurants, and as tour operators and guides. This can be particularly empowering in regions where other economic opportunities may be limited for women. Entrepreneurial women are increasingly visible in tourism, in Albania, running everything from small guesthouses and boutiques to travel companies and catering services. This not only helps women achieve financial independence but also adds diversity to tourism offerings in a region. Women in tourism often play a crucial role in promoting and preserving cultural heritage through activities such as craftsmanship, traditional cuisine, and folk songs and dances, which are integral parts of the tourist experience in many destinations. Despite facing gender-based barriers, more women are taking on leadership roles within the industry, influencing policies and promoting gender equality within the sector. Women are also involved in educating and training related to tourism, helping to build the capacities of local communities to engage effectively and profitably with the tourism sector.
The influence of women in tourism is profound, leading to more inclusive, equitable, and sustainable tourism practices. However, challenges remain, including addressing the gender pay gap, breaking the glass ceiling in senior management roles, and ensuring safe and respectful work environments free from sexual harassment and violence.
However, women's roles in the tourism industry are more focused on areas with low skills and low pay. Often, women who manage their own accommodation structures are not paid at all, and the money is mainly managed by their husbands or sons.
This report focused on women in the tourism sector in two directions: Women managing bars and restaurants, as well as women managing relatively small accommodation structures with few rooms. This study does not take into account women in the tourism sector in other fields, or those who work in this sector and are owners or managers of large structures.

[bookmark: _Toc164895607]Introduction	
Tourism is a sector that has created many employment opportunities for both men and women in Albania. Year after year data shows the growth of tourism as one of the sectors bringing in more revenue to the state budget, entrepreneurial budget, and family budget, with a direct contribution to GDP of 8.5% and an added indirect value of 26.2%. According to the Institute of Statistics, the number of foreign visitors from January to July 2023 has exceeded 5.1 million, an increase of 31% from the same period in 2022, marking a record year for tourism.[footnoteRef:1] This means that the added value of this sector has economic and strategic importance for the country, as for every 1 lek invested, 3 lek of added value is created, and for every 1 person employed in this sector, 3 new job positions are opened. Currently, Albania is preparing the National Tourism Strategy 2024 - 2030. The previous strategy, which closed in 2023, did not mention women and their role in Albanian tourism at all. The absence of women's contribution in a strategy not only disregards their expertise and important knowledge but also overlooks the various perspectives they bring to the table. Women play vital roles in various aspects of tourism, including management, marketing, cultural preservation, and community engagement. [1:  https://www.instat.gov.al/al/temat/industria-tregtia-dhe-sh%C3%ABrbimet/statistikat-e-turizmit/ ] 

The disregard of their contributions can result in strategies that fail to address the specific needs and interests of both female tourists and local communities. Furthermore, it perpetuates gender inequalities within the tourism industry and limits the overall potential of the sector for sustainable growth and development. Therefore, it is essential that future strategies actively include and prioritize the involvement of women to ensure a more inclusive and successful approach to tourism planning and management.
Tourism in Albania is being promoted as a major industry, so the inclusion of women in policies and strategies is an important component for tourism development. The presence of women in tourism is regulated in Ministerial Regulation No. 50 of 2011 regarding the National Tourism Development Master Plan, Article 28 (b) of which states: one of the community's strengths in tourism includes optimizing gender integration through tourism development. The optimization of women's role in tourism is also regulated in the Ministry of Culture and Tourism Regulation of 2011, which explains that the community is actively involved in activities ranging from planning, implementation, monitoring, maintenance, and utilization, offering extensive opportunities for active participation by women. Women, as part of society, have the right and potential to participate in tourism activities. The inclusion of women in tourism can reduce gender inequality in development.
On a global scale, the World Tourism Organization (UNWTO) was established in 1975, and Albania became a member in 1993. However, very little is known in Albania about this agency. This specialized agency of the United Nations is the leading international organization in the field of tourism.[footnoteRef:2] [2:  https://www.unwto.org/ ] 

The UN Tourism is responsible for promoting responsible, sustainable, and universally accessible tourism, aimed at achieving the 2030 Universal Agenda for Sustainable Development and Sustainable Development Goals. (SDGs).
UN Tourism provides leadership and support for the tourism sector in advancing knowledge and tourism policies worldwide, advocating for responsible tourism, and promoting tourism as a driving force towards economic growth, inclusive development, and environmental sustainability.
With current membership from 159 countries[footnoteRef:3], UN Tourism encourages the implementation of the Global Code of Ethics for Tourism, in order to maximize the socio-economic contribution of tourism while minimizing its potential negative impacts. [3:  https://www.unwto.org/member-states ] 

Tourism development projects have great potential to contribute to the 2030 Agenda through their implementation and impacts. However, due to the lack of measurement of impacts, outputs, and tourist inputs against the SDGs, assessing the contribution to achieving the goals objectively and harmoniously has been challenging. To address this challenge, the Japan International Cooperation Agency (JICA) and the World Tourism Organization (UNWTO) have developed the Toolkit for Project Indicator Instruments (TIPs).[footnoteRef:4] [4:  https://tourism4sdgs.org/tips_indicators/ ] 

This package informs that when managed properly, tourism is widely recognized as a vital driver in achieving the SDGs, particularly because of its role in promoting inclusive growth, environmental protection, and the development of peaceful and resilient societies.[footnoteRef:5]  [5:  Achieving the sustainable development goals through tourism. Online: https://www.e-unwto.org/doi/epdf/10.18111/9789284424344 ] 

SDGs objective 8.9 aims to "by 2030, devise and implement policies to promote sustainable tourism that creates jobs and promotes local culture and products"; Next, objective 12.b aims to "develop and implement tools to monitor the impacts of sustainable development for sustainable tourism that creates jobs and promotes culture and products"; and objective 14.7 which by 2030 aims to "increase economic benefits for small island developing states and least developed countries".
To effectively harness this potential, there is an urgent need for a systematic approach to measure the impact of tourism projects in a harmonized and objective manner, as well as to promote a common understanding of how the sector can contribute more effectively to the SDGs.
Achieving the SDGs through the Project Indicator Instruments Package (TIPs) addresses these needs by providing guidance for users, including project managers, on how to better align tourism development with the SDGs. During the formulation of Albania's new Tourism Strategy, this package should be taken into consideration.
To develop tourism in Albania, efforts should be made to increase the capacity and participation of existing resources to maximize development. Both men and women, in principle, have the same opportunities to participate in development. From the above-mentioned policies, women have the same role as men in the tourism sector. However, practices in the field illustrate different things about the role of women in tourism.

[bookmark: _Toc164895608]Methodology

To accomplish this report, two methods were used:
· Qualitative method, which consists of collecting non-numeric data such as interviews, observations, and textual analysis, was used to delve into the nuanced aspects of the phenomenon under study. This method allowed for a deeper exploration of subjective experiences, cultural factors, and perspectives of stakeholders within the context of the tourism industry. Furthermore, the qualitative approach facilitated the identification of themes, patterns, and new insights that may not be captured solely through quantitative measures. By incorporating qualitative methods, this report aims to provide a rich and comprehensive understanding of the significant complexities in the subject matter. These qualitative approaches included in-depth interviews, focus groups, and document analysis to gain a deeper understanding of the socio-cultural, economic, and environmental factors influencing the tourism sector.
· Quantitative method, which involved the collection and analysis of numerical data, including gathering statistical information on various variables. By combining quantitative and qualitative methods, this report aims to provide a comprehensive and nuanced assessment of the subject matter.

This methodology had its limitations because many variables we would have liked to examine were not collected and processed, disaggregated by gender, by the Institute of Statistics or any other Albanian state institution.

[bookmark: _Toc164895609]Results and Discussion

[bookmark: _Toc164895610]The Handicrafts Sub-sector
The handicrafts sub-sector in Albania[footnoteRef:6] is a significant cultural and economic asset deeply rooted in the country's rich cultural traditions. It serves as a channel for preserving ancient craftsmanship and skills passed down through generations. Although not prominently featured in economic analyses, handicrafts significantly strengthen Albania's economic landscape. The expansion and promotion of this sector can further enrich the country's economic diversity. Handicrafts also play a crucial role in cultural and creative tourism, offering valuable income and employment opportunities to communities. Moreover, they are an integral part of the cultural tourism industry, preserving Albanian craftsmanship and unique heritage. [6:  http://www.mtkrs.gov.al/web/Artizanati_Shqiptar_440_1.php] 


In recent years, there has been a growing public interest, especially among tourists, in Albanian handicrafts, known for their historical values dating back to the Illyrian period. These artisanal products, passed down through generations, have captivated visitors with their uniqueness and cultural originality. Tourists constitute approximately 60% of the demand for these artisanal items.

Findings from the focused group with female artisans from the areas of Tirana, Elbasan, and Korça:
The results of the focused group with female artisans producing handicrafts revealed several key insights:
· Participants demonstrated a high level of skill and creativity in producing their products. Their expertise ranged from traditional techniques passed down through generations to innovative approaches reflecting contemporary trends.

Some quotes from the women:

" Our craftsmanship isn't just about creating things; it's about pouring our soul into each piece. Every creation tells a story of our heritage and creativity.""
" We may not have fancy tools, but our hands are our instruments. We weave with precision and passion."

· Female artisans identified various challenges they encounter in their artisanal production, including access to markets, limited financial resources for materials and equipment, and the need for training and additional support to enhance their skills and business acumen.

Some quotes:
"Access to markets is our biggest obstacle. Without the right channels, our products remain unseen."
"At times, it's a struggle to balance our roles as artisans, mothers, and homemakers. But we persevere because our craft is our livelihood."

· Engagement in handicraft production was seen as an empowering source for women, offering them economic independence and a means to support themselves and their families. Many participants expressed pride in their craft and its contribution to their lives.

" We need more than just appreciation; we need tangible support. Training programs, market access, and financial assistance can make a world of difference." 
· Handicraft production was also seen as a way to preserve traditional skills and cultural heritage within their communities. Participants emphasized the importance of passing down these skills to younger generations and preserving cultural identity through their crafts.
· Female artisans expressed a desire for greater support from government agencies, NGOs, and the private sector to address the challenges they face. This included assistance with market access, financial resources, training programs, and initiatives to promote their products both domestically and internationally.
Overall, the focus group emphasized the important role that female artisans play in the handicraft sector, their resilience in the face of challenges, and the potential for further economic empowerment and development through targeted support and interventions.

[bookmark: _Toc164895611]Conclusion
Meetings with female artisans provided valuable insights into the intricacies of artisanal production within the community. Through discussions, it became clear that these female artisans possess an extraordinary blend of creativity, skill, and passion for their craft. Each piece they create is not just a product but a manifestation of their heritage and individuality, reflecting a deep connection to their cultural roots.

Despite their unparalleled talent and dedication, artisans face significant challenges on their artisanal journey. Most important among these challenges is limited access to markets[footnoteRef:7], which hampers their ability to showcase and sell their products effectively. Furthermore, many artisans struggle to balance their roles as craftswomen, mothers, and homemakers, underscoring the need for larger support systems and resources to ease these burdens. To fully harness the potential of female artisans and the artisanal sector, concerted efforts are needed to provide them with the support and recognition they deserve. This includes initiatives such as training programs to enhance their skills, broader market access to increase their visibility, and financial assistance to invest in materials and equipment. Moreover, there is an urgent need for greater recognition and appreciation of their contributions both locally and internationally. [7:  Economic empowerment of women artisans in handicrafts value chain the municipalities of Kruja and Kavaja - ANRD] 


In conclusion, female artisans play a vital role in preserving cultural heritage, empowering themselves, and their communities through their craft. By addressing the challenges, they face and fostering a supportive environment of recognition, we can ensure that their invaluable contributions continue to enrich our cultural landscape for generations to come.

[bookmark: _Toc164895612]Recommendations

Despite the presence of some existing strategies and policies/manuals aimed at promoting innovation and entrepreneurship and creating a favorable environment within the artisanal sub-sector, significant concerted efforts are needed by various institutions to promote women in the artisanal sector:

For the Albanian Government (GoA):
· GoA need to create targeted supportive programs tailored specifically to the needs of women artisans. These programs could include training seminars on business skills, marketing strategies, and product development to enhance their competitiveness in the market.
· GoA should facilitate access to markets for women artisans by creating platforms such as artisan fairs, exhibitions, and online markets where they can showcase and sell their products. Furthermore, efforts should be made to connect artisans with potential buyers, both domestically and internationally, through trade missions and networking events.
· GoA should provide financial assistance and microfinance opportunities for women artisans to help them overcome financial barriers and invest in materials, equipment, and business expansion. This could involve providing low-interest loans, grants, or subsidies tailored to the needs of artisans.
· Supportive policies and regulations recognizing and promoting the contributions of women artisans need to be adopted. This could include incentives for businesses sourcing products from women artisans, as well as policies protecting their intellectual property rights and ensuring fair working conditions.
· They should invest in capacity-building initiatives and infrastructure development projects benefiting women artisans. This could include establishing artisan cooperatives, shared workshop spaces, and training centers equipped with modern tools and equipment.

For the Association of Albanian Artisans:
· The association should prioritize training and skills development programs tailored to the needs of female artisans. These programs can cover a range of topics including product design, marketing strategies, financial management, and quality control to enhance the competitiveness of their products in the market.
· The association should actively work to create market access opportunities for female artisans by organizing regular exhibitions, craft fairs, and trade shows where they can showcase their products to potential buyers. Additionally, the association can utilize digital platforms and social media channels to promote the work of female artisans to a wider audience.
· The association should facilitate networking and collaboration among female artisans to encourage knowledge exchange, resource pooling, and collective action. This could involve organizing regular meetings, workshops, and learning sessions among colleagues where artisans can exchange ideas, share experiences, and support each other's growth and development.
· The association should serve as a strong advocate for the rights and interests of female artisans, representing their concerns to relevant stakeholders including government agencies, policymakers, and the private sector. By amplifying the voices of female artisans, the association can help address their needs and challenges more effectively.

By implementing these recommendations, governments can create an enabling environment that empowers female artisans to thrive and contribute significantly to the cultural and economic development of their communities. Furthermore, partnerships with civil society organizations, private sector entities, and international agencies can further strengthen the impact of these efforts and ensure their long-term sustainability.

[bookmark: _Toc164895613]The Agritourism Subsector
Understanding the gender dynamics in Albania's fledgling agritourism sector is essential for developing effective strategies that promote inclusive growth and enhance quality of life. Identifying the specific needs and constraints women face, such as limited access to resources, discrimination and unequal power relations, enables recognition of women's contributions, their often-undervalued roles and the potential benefits of increased participation and empowerment. theirs.
The agritourism sector and the work of women and girls as employers or employees is very important to enable the development of gender responsive strategies and interventions. This analysis helps formulate policies and programs that address gender inequalities, promote equal opportunities and support women's empowerment.
Agritourism is an emerging sector in Albania that combines elements of agriculture and tourism to create markets for agricultural products and services and provide travel experiences for tourists. The agritourism sector in Albania combines agricultural activities with tourism to create unique rural experiences for visitors. It plays an important role in the country's economy, contributing to rural development, income generation and sustainable tourism practices.[footnoteRef:8] [8:  Borana, M., & Dhamo, S. (2017). Agritourism: An opportunity for sustainable rural tourism development in Albania. Journal of Environmental Protection and Ecology, 18(4A), 1905-1912.] 


[bookmark: _Toc164895614]The importance of the agritourism sector and women's work
This section provides an overview of the agritourism sector in Albania, including its importance in the national economy, trends and potential for growth, as well as the links between agriculture and tourism, as well as unique characteristics and challenges. Albania is currently enjoying strong growth in both its agriculture and tourism sectors, but there is considerable scope for accelerating growth and job creation in both areas. The agriculture and tourism sectors play a crucial role in the Albanian economy, as evidenced by statistical data. Albania has a population of approximately 2,845,955 inhabitants, with a population density of 100 inhabitants per square kilometer. The rural population is estimated at 964,791, but it is decreasing, especially in marginalized and disadvantaged areas, due to migration to urban areas and emigration abroad, which poses a risk of depopulation in rural villages and mountain regions.[footnoteRef:9] The agricultural sector is characterized by traditional and small-scale farming practices, with limited multifunctionality and small land ownership. The agricultural labor force has declined by more than 10% over the past decade due to migration and increased productivity.[footnoteRef:10]  [9:  Borana, M., & Dhamo, S. (2017). Agritourism: An opportunity for sustainable rural tourism development in Albania. Journal of Environmental Protection and Ecology, 18(4A), 1905-1912.]  [10:  Banka Botwrore 2019] 

According to figure 1 below, the most typical business run by a woman in Albania is a small company with 1-4 employees. Such a phenomenon is common on a global scale, as women tend to operate in small, non-capital-intensive sectors. In 2021, 40.11% of active enterprises with women owners/administrators are focused on the economic activity "Other services", followed by "Trade" with 34.3% and "Accommodation and food services" with 28.57% . The sectors with the lowest representation of women are "Transport and storage" and "Construction", considered as male-dominated sectors.

[bookmark: _Toc121593148][bookmark: _Toc128133371]Figure 1. Active entities by gender of oëner/administrator and economic activity (%) 2021, Albania

Source: INSTAT, Business Register 2021

The figure of about 30% of women involved in the management of companies in the tourism sector shows an increased interest in tourism, including rural tourism and agro-tourism as a whole. This trend will help in the economic development of rural areas and in improving the standard of living for the local communities. However, when we focus on active entrepreneurship in agriculture, fishing and forestry, women have a very low participation in entrepreneurship in this sector. According to INSTAT, women manage on average only 12% of enterprises in this sector. It is important to note that, excluding farmers, the number of remaining enterprises is low, thus making agro-processing an economic activity with a lot of undiscovered potential. Only in 2021, out of 1354 enterprises in agro-processing, 232 were run by women throughout Albania.[footnoteRef:11] [11:  Institute of Statistics of Albania. Busines Register 2021. Online: Business Register in Albania | Instat] 


[bookmark: _Toc121593150][bookmark: _Toc128133373]Figure 2. Active enterprises in agriculture, forestry & fishing by gender of oëners/administrators, Albania				

Source: INSTAT, Business Register 2021

There have been some very positive changes in terms of data, as in 2021 the share of women-led enterprises in this sector compared to 2016 has almost doubled.[footnoteRef:12] Such developments can undoubtedly be linked to the opportunities offered to women in the agro-processing sector in funding options such as the IPA Program for Rural Development (IPARD). A positive figure is observed in 2017, in line with an overall improved landscape for women entrepreneurs in A Despite its considerable potential for economic growth and national development, this sector faces several challenges and constraints that hinder its growth. There is a lack of financial literacy among entrepreneurs and farmers, leading them to rely mostly on self-financing and renting, while avoiding loans to mitigate financial insecurities. The limited availability of training and education opportunities has contributed to the lack of necessary expertise, hindering the sector's potential for growth and sustainability. The agritourism sector is affected by seasonality and lack of work-life balance, causing instability and irregular work. There is a lack of experience and a low level of managerial skills among farmers and agribusinesses. Existing national and international literature on agritourism[footnoteRef:13] has provided valuable insights into the challenges facing men and farmers.[footnoteRef:14] as gender plays an important role in entrepreneurship in the agritourism sector. However, several other gaps still exist, including gender-based discrimination, limited access to resources such as land and finance, lack of training and networks, and the need to balance internal responsibilities with business demand.[footnoteRef:15]  [12:  Ibid.]  [13:  Kizos, T., & Filippousis, G. (2017). Unlocking the Potential of Women in Agrotourism: A Value Chain Perspective from Greece. Journal of Rural Studies, 51, 162-172.]  [14:  Kaso, I., Dhamo, S., & Gruda, S. (2019). Agritourism in Albania: Challenges and potential for rural marketing. International Journal of Marketing Studies, 11(1), 148-159.]  [15:  Fernandez, S., & Buhalis, D. (2019). Gender entrepreneurship and tourism: A systematic literature review. Journal of Hospitality and Tourism Management, 41, 96-105.] 

Agritourism in Albania is regulated by Law on Tourism No. 93/2015 and its amendments. According to the law, agritourism includes hosting activities on farms or agricultural entities, offering visitors the opportunity to participate in agricultural and similar activities, promoting environmental protection, preservation of tradition and promotion of local products.[footnoteRef:16] [16:  Harvard Growth Lab. (2019). Agritourism in Albania: Trends, Constraints, and Recommendations (Publication No. CID Research Fellow & Graduate Student Working Paper No. 373). Retrieved from https://growthlab.cid.harvard.edu/publications/agritourism-albania-trends-constraints-and-recommendations] 

To address the challenges facing the agriculture and tourism sectors, key issues requiring attention include farm consolidation, income support for small and medium-sized family farms, attracting new farmers, improving production efficiency and sustainability, increasing the capacity of farmers in food supply. chain, promoting innovation and investment, increasing access to finance, ensuring food safety and waste management, and aligning with EU standards.[footnoteRef:17] [17:  Tourism 2.0 in Albania: A new opportunity for resilient growth (worldbank.org)] 

Regarding tourism, there is a need to extend the tourist season, diversify the tourist offer and develop unused potentials such as agrotourism, natural tourism and cultural tourism. The development of maritime activities, including maritime tourism, is seen as a long-term measure to support the growth of the tourism sector, given Albania's favorable geographical position (Economic Reform Program of Albania, 2023-2025).
The agritourism sector in Albania promotes the links and synergies between agriculture and tourism. Agritourism establishments offer visitors the opportunity to engage in agricultural activities such as harvesting, animal husbandry and traditional food preparation (Dhamo et al., 2018). These activities improve tourists' understanding of local food production, promote sustainable agricultural practices, and create opportunities for direct interaction between farmers and consumers. In addition, agritourism helps preserve traditional agricultural practices, protect biodiversity and promote sustainable land management.[footnoteRef:18] [18:  Kaso, A., Dhamo, S., & Gruda, S. (2019). Agritourism in Albania: Challenges and potential for rural marketing. International Journal of Marketing Studies, 11(1), 148-159.] 

The agritourism sector in Albania has unique characteristics that distinguish it from other tourism sectors. It showcases the country's rural landscapes, traditional farming practices and cultural heritage, offering visitors an authentic experience of rural life (Dhamo et al., 2018). However, the sector also faces several challenges, including limited infrastructure and services in rural areas, insufficient marketing and promotion, insufficient training and capacity building for farmers and rural entrepreneurs, and the need for improved coordination and cooperation between stakeholders interested.[footnoteRef:19] [19:  Borana, M., & Dhamo, S. (2017). Agritourism: An opportunity for sustainable rural tourism development in Albania. Journal of Environmental Protection and Ecology, 18(4A), 1905-1912.] 

Addressing these challenges is crucial to the continued growth and success of the sector. In the tourism sector, there is a need to extend the tourist season and diversify the tourist offer beyond beach tourism. The development of agritourism, natural tourism and cultural tourism can contribute to the sustainable development of tourism.

[bookmark: _Toc164895615]Findings from the meetings with women running the agritourism business
Here are some common challenges faced by women agritourism business owners:
· Women in agritourism often face challenges in accessing key resources such as land, capital and technology. Limited access to land ownership or control hinders their ability to expand or diversify their operations, while difficulties in securing financing limit their business growth and development.
· Gender-based discrimination and stereotypes create barriers for women in agritourism, affecting their access to markets, networks and decision-making opportunities. One of the women said that they were faced with prejudices from lenders (level two banks) but also from their family members, who do not trust them to run the business.
· Women in agritourism, although owners, play roles and take on multiple responsibilities, including cleaning, cooking, farm work or hospitality. Balancing these competing demands frustrates and endangers their health.
· Many women in agritourism do not have access to formal education, training and opportunities to develop technical skills. This may hinder their ability to adopt modern agricultural practices, use new technologies or implement sustainable tourism management strategies, thus limiting their competitiveness and viability in the market.
· Women in agritourism often face the consequences of climate change and challenges such as unpredictable weather changes, water scarcity, land degradation and natural disasters.
· Agrotourism farmers are almost completely unaware of the policies and regulatory environment. On the other hand, those benefiting from schemes like IPARD have complex bureaucracy, unclear rights related to land ownership and the lack of supportive policies or incentives that hinder investment and innovation in this sector.
Addressing these challenges requires a multifaceted approach involving stakeholders at different levels, including government agencies, civil society organizations, financial institutions and the private sector. Strategies to support women in agritourism should focus on promoting gender equality, improving access to resources and opportunities, increasing skills and capacity building, fostering entrepreneurship and innovation, and creating an enabling enabling policy and regulatory environment for inclusive and sustainable growth.

[bookmark: _Toc164895616]Conclusions
In summary, agriculture and tourism are important sectors for the Albanian economy. The agricultural sector faces challenges related to small-scale farming, fragmented land ownership and limited market positioning. The tourism sector has potential for further development, including agritourism and expanding tourism products beyond beach tourism. Addressing these challenges requires strategic interventions to increase productivity, sustainability and market access in agriculture, as well as diversification and improved marketing in the tourism sector. The government and relevant stakeholders should focus on promoting farm consolidation, providing income support to small and medium family farms and encouraging new farmers to enter the agricultural sector. Efforts should also be made to improve the efficiency and sustainability of farm production, to increase the capacity of farmers in the food supply chain, and to increase the economic sustainability of the agri-food sector.
To achieve these goals, it is essential to improve the regulatory and institutional framework for agritourism and maritime tourism. Implementing appropriate policies and programs to support business development, innovation and investment in agriculture and tourism will also be crucial. Access to financing should be facilitated to encourage the growth and sustainability of businesses in these sectors. Furthermore, ensuring food safety and waste management practices and aligning with EU standards will increase the competitiveness of Albanian agricultural and food products in domestic and international markets.
Understanding the gender dynamics in Albania's fledgling agritourism sector is essential for developing effective strategies that promote inclusive growth and enhance quality of life. Identifying the specific needs and constraints women face, such as limited access to resources, discrimination and unequal power relations, enables recognition of women's contributions, their often-undervalued roles and the potential benefits of increased participation and empowerment. theirs.
The agritourism sector and the work of women and girls as employers or employees is very important to enable the development of gender responsive strategies and interventions. This analysis helps formulate policies and programs that address gender inequalities, promote equal opportunities and support women's empowerment.
Agritourism is an emerging sector in Albania that combines elements of agriculture and tourism to create markets for agricultural products and services and provide travel experiences for tourists. The agritourism sector in Albania combines agricultural activities with tourism to create unique rural experiences for visitors. It plays an important role in the country's economy, contributing to rural development, income generation and sustainable tourism practices.
Albania has the opportunity to promote gender equality within the agriculture and tourism sectors by addressing specific challenges such as limited market positioning and seasonality in tourism, as well as small-scale farming. Empowering women in leadership roles and fostering gender diversity within these sectors can unlock untapped potential and contribute to economic growth and sustainable development. Addressing skills gaps in agriculture, hospitality, and entrepreneurship is crucial for the growth of the agritourism sector in Tirana. Additionally, efforts to promote gender diversity and provide targeted recruitment strategies can help overcome staffing challenges and enhance sector dynamism and innovation. Albania is behind the promotion of the participation of women in culinary roles within agritourism and breaking down gender stereotypes are essential steps towards empowering women in agribusiness. Providing mentoring and networking opportunities tailored specifically for women can further support their advancement in leadership positions.
In addition, Albanai should improve the financial resources for agritourism businesses requires supportive financial policies and enhanced financial literacy among farmers and entrepreneurs. Streamlining bureaucratic processes associated with obtaining financial support can also facilitate the growth of the sector and empower women entrepreneurs.
Enhancing compliance with international standards and improving the quality of infrastructure and services in agritourism establishments are vital for sector competitiveness and consumer confidence. Providing resources and support for implementing and maintaining quality management systems can help ensure sustainable growth and development within the sector.

[bookmark: _Toc164895617]Recommendations
These recommendations will help to strengthen and develop the agritourism sector in Albania, including and promoting the active participation of women in this sector to achieve sustainable economic growth and social development.
For Albanian Government
· The government should develop dedicated programs to encourage and improve the participation of women in leadership and management roles in the agritourism sector. This may include providing training, mentoring, and financial assistance programs specific to women who wish to enter the sector.
· The government should develop policies and programs that facilitate women's access to financial resources to help finance their agritourism ventures. This could include providing preferential loans to women, providing financial consultant services and promoting alternative forms of financing.
· The government should invest in improving infrastructure and services in rural areas, where most agritourism enterprises are located. This includes investments in road infrastructure, water and sanitation, electricity, internet, and health and education services. Creating a favorable business environment in these areas will help in the growth of enterprises and the development of the agro-tourism sector.
For CSOs
· Private and public sector organizations should encourage the creation of networks and cooperation between agritourism entrepreneurs, including the participation of women in these networks. This will help share experiences, knowledge and resources, making the sector more resilient to challenges and more innovative in solving them.
· It is important to invest in training and professional development programs for women in the agritourism sector. This includes training in business management, innovative agricultural techniques, promotion and marketing, and sustainable development management. These investments will help increase women's skills and competencies, making them more successful in running and managing their own businesses.
Recommendations for Banks:
· Banks should design special financial products for the needs of agritourism businesses, including loans with flexible repayment terms, credit lines for seasonal flows and investment funds for infrastructure development. These products must take into account the unique characteristics and challenges of agritourism businesses, such as seasonality and initial investment costs.
· Banks should offer financial education programs targeted at farmers and agritourism entrepreneurs to improve their understanding of financial management, budgeting and investment strategies, with special financial literacy programmes for women in agrobusiness.  These programs can help entrepreneurs make informed financial decisions and improve their access to financial resources.
· Simplifying and facilitating credit application processes could encourage more agritourism businesses, including those run by women, to access financing. Banks should reduce bureaucratic barriers and documentation requirements, making it easier for entrepreneurs to apply for and receive loans.

These recommendations will help to strengthen and develop the agritourism sector in Albania, including and promoting the active participation of women in this sector to achieve sustainable economic growth and social development.
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